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Looking around Korea University 
Sejong Campus 

Stone Buildings and Research 
Facilities for New Education

3  Nong Shim Hall 

Nong Shim Hall displays a splendid stone exterior, the symbol of 
Korea University. It is a synthesis education center which has an in-
ternational language institute, a remote video conference room, and 
a supersized global conference room, all together in a stone building 
with a floor area totaling 9,553㎡. Nong Shim Hall was named after 
Nong Shim, which donated 5 billion won in order to pass on its hon-
orable spirit to younger students. 

2  Suk Won Hall

Suk Won Hall has a splendid stone outer wall, the traditional sym-
bol of Korea University, and a chic and modern inner glass wall. It 
is a first-class university building with research facilities such as a 
professors’ conference room, and education facilities such as a com-
puter lab with computer equipment. The College of Global Business 
uses the building to train talented individuals with both global minds 
and intellectual capacity. The building is significant in that Samchully 
donated 4 billion won to the school’s development fund, and it was 
named in honor of improving education conditions for younger stu-
dents. 

1  New Main Gate

 It was completed at the south end of the campus in 2019. The main 
gate of Korea University Sejong Campus has a ground area of about 
37,000㎡, and the structures at the main gate are granite stone pil-
lars towering 8.52m. The Donor’s Street and the Donor’s Wall locat-
ed there only add more to the main gate’s beauty.

4  Culture and Sports Building

The Culture and Sports Building was recently built according to the reor-
ganization of KUS academic affairs. The building is located on the incline 
from the East Gate (Old Main Gate) and used by the College of Culture 
and Sports, which trains students in the areas of knowledge, morality, 
and the body itself through a connection of culture, art, and sports. Also, 
the Sejong Center for Teaching and Learning and the Institute for General 
Education, Sejong are located in the building as facilities for expanding 
opportunities for the community to enjoy culture and for enhancing the 
study environment for students.

5  Accelerator and ICT Building

After the first Department of Accelerator Science became a formal de-
partment in the general graduate school in 2014, the Accelerator and ICT 
Building was established because large-scale research infrastructure 
specialized for utilizing research and research development of the core 
technology and equipment for heavy ion accelerators was necessary. The 
building is used for educating master’s and doctoral professionals in the 
field of accelerators, something which has been lacking. In the building, 
there are a total of five accelerators such as a small heavy ion accelerator 
and a small particle accelerator. Also, the building is used by IBS, the Di-
vision of Display and Semiconductor Physics, the Department of Acceler-
ator Science (graduate school), the Department of Electronics and Infor-
mation Engineering, and the Department of Electro-Mechanical Systems 
Engineering.

6  Research and Business Cooperation Building

The Research and Business Cooperation Building was constructed to 
promote technology development and increase the study capabilities of 
students. The building has the goal of providing places and facilities for the 
study of science technology. It is becoming a base for convergence innova-
tion technology development where the distinction between academic re-
search ability and technical skills become one. The building is used by the 
Department of Advanced Materials Chemistry, the Department of Food and 
Biotechnology, and the Department of Biotechnology & Bioinformatics.

1 New Main Gate 4 Culture and Sports Building

5 Accelerator and ICT Building

6 Research and Business Cooperation Building

2 Suk Won Hall

3 Nong Shim Hall 

New Education and Research FacilitiesStone Buildings
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Korea University Sejong Campus celebrates its 41st anniversary this year. I’m curious about your 
vision and goals for the school. 
There are three things I emphasized as we celebrated our 40th anniversary last year. These three key 
innovation processes that will be responsible for the future of Korea University Sejong Campus are: 
“research innovation” that will lead the 4th industrial revolution, “educational innovation” needed in the 
New Normal era, and “regional innovation” that will contribute to the completion of Sejong City, the ad-
ministrative capital. In order to achieve our vision of becoming a “Creative Education-Practical Research 
University,” I believe a specific direction for development centered on these three pathways should be 
established.
Just as a unique and differentiated brand gives the public a significant impression, it is essential for 
Korea University Sejong Campus to earn its own brand based on the innovative strategies I mentioned. 
It is my vision and goal to continuously create goals for branding and elevate the school’s status in the 
process. 

You talked about innovation earlier. What are the specific details of the innovation you mentioned?
The first is educational innovation. With the philosophy of bringing out students' potential, we are shift-
ing from the previous way of teaching students to a new way of coaching them. I think it is a way for hu-
mans to take a step closer to the original goal of education that is student-focused and passes on new 
wisdom and passion. 
The second is research innovation. Korea University Sejong Campus aims to carry out new research and 
foster talented people to lead future industries. Based on convergence-based education and research, 
we plan to strengthen our capacity to solve the practical problems faced by our society and continue to 

Korea University 
Sejong Campus 
Moves Toward the Future 

Today, universities are rapidly adapting to the 
changes in the educational environment caused by 
the digital transformation era. In addition, they 
have endured many adversities due to COVID-19. 
Nevertheless, Korea University Sejong Campus 
is constantly innovating in order to build a 
foundation for the next 100 years by taking 
advantage of the pandemic situation for school 
development. I met with 18th Vice President of 
Korea University Sejong Campus Kim Young to 
discuss the vision and innovative direction of the 
school. The ground-breaking ceremony of the Jochiwon branch school The completion ceremony of the New Main Gate

An Interview With the 18th Korea University 
Sejong Campus Vice President Kim Young

Education 
Innovation

Innovation Research 
Innovation

Local 
Innovation
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cultivate creative talents who can carry 
them out.
Lastly, regional innovation. Currently, it is 
important for universities and communi-
ties to conduct business consultations in 
practice to reduce polarization between the 
metropolitan area and non-metropolitan 
areas and overcome the crisis caused by 
the decrease in the school-age population. 
We would like to fulfill the role and respon-
sibility of Korea University Sejong Campus 
by fostering creative and convergent tal-
ents necessary to enhance local industries 
and establish an industrial ecosystem for 
economic growth in the new metropolitan 
area.

rate of first-year students at general grad-
uate schools in 2021 far exceeds that of 
universities in the Seoul metropolitan area. 

What will  Korea University Sejong 
Campus look like in the future?
In the future, Korea University Sejong Cam-
pus will grow into a university centered 
on the new metropolitan area. The school 
should play a role in fostering creative and 
convergence talents needed for creating 
specialized industries and helping to lay 
the foundation for economic growth in the 
new metropolitan area. By utilizing our own 
human and material infrastructure, we will 
raise the value of Korea University Sejong 
Campus as a new central university outside 
the Seoul metropolitan area and take the 
shape of a community-centered university 
that coexists with the region. 

If any, what was the biggest success or 
disappointment in the past 2 years?
To pick the two most successful moments, 
one was receiving a grade of A in the first 
year of the University Innovation Support 
Project organized by the Korea Research 
Foundation and being selected as the best 
university for two consecutive years. Above 
all, our biggest success was that Korea 
University Sejong Campus was selected as 
a general financial support university in the 
"3rd anniversary basic competency diagno-
sis" announced around the same time.
On the other hand, it was regrettable that 
there was a lack of communication with 
students because of the pandemic. As a 
vice president, I wanted to communicate 
freely with students. For example, I want-
ed to set up a food truck in the parking lot 
in front of the main gate and have time 
to freely talk about how to operate the 
school with students. Next year, when the 
COVID-19 situation improves, I would like 
to try it.  

If there is a differentiated competitiveness of our school, what is 
it?
First, we are developing unique educational competitiveness by 
pursuing new teaching and learning methods. Korea University 
Sejong Campus, which has chosen to shift to a learner-centered 
method of education, has established a flipped class called, "SEMO 
(Study Engaged MOdular) Class," to present a learner-centered in-
novation model. In addition, three research and business coopera-
tion major PBL (Problem Based Learning) subjects are being oper-
ated to provide students with a variety of educational environments, 
and Creative Convergence Personality Education (CB) programs 
are also provided.

Recent research results also seem to stand out. I am curious as to 
the current research results achieved by Korea University Sejong 
Campus and how they came about.

In November last year, eight educational research groups in the 
campus were selected for the BK214 phase project. The BK21 proj-
ect is a representative researcher training project organized by the 
Ministry of Education and the Korea Research Foundation. This is 
meaningful in the sense that eight educational research groups 
were selected for the BK21 four-stage project because we can re-
liably cultivate future researchers through the BK21, which has a 
background of bolstering global research-oriented universities. 
Recently, achievements related to the size of research orders are 
also notable. Korea University Sejong Campus surpassed 30 bil-
lion won in orders for research in 2019 and achieved more than 40 
billion won in funding in 2020. As of August 2021, the number of 
orders for research has already exceeded 50 billion won. 
One thing to note is that the admission rate of first-year students 
among general graduate schools is rising steeply every year. The 
enrollment rate of Korea University Sejong Campus for general 
graduate school first-year students in 2021 was 111.9%, a steady 
increase over the past three years. In particular, the enrollment 
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KUS Achieves Highest 
Grade of ‘A’ 
in University Innovation 
Support Business for 
Second Consecutive Year 

Korea University Sejong Campus Proves its Academic 
Excellence
Korea University Sejong Campus received the highest 
grade of ‘A’ in a comprehensive evaluation that ran from its 
first to third year, and in the annual evaluation during the 
second year for the University Innovation Support Busi-
ness that is supported by the Ministry of Education and the 
National Research Foundation of Korea. The Sejong Cam-
pus was able to be selected for the second year in a row 
because it received a grade of A this year as well as last 
year. Korea University Sejong Campus has led the achieve-
ment of the University Innovation Support Business based 
on the government’s purposes. At the same time, the 
Sejong Campus is trying to achieve the “training of cre-
ative future talents through a virtuous circle of education, 
academic study, and research & business cooperation” in 
order to realize our school’s educational goals. 
Accordingly, the campus chose the most important strate-
gic assignment to educate creative future talents through 
education customized for social demands from among 
the strategy assignments of its mid and long-term devel-
opmental plans. Also, they organized five innovation pro-
grams as part of the University Innovation Support Busi-
ness and conducted them systematically.

‘Exceeding’ Core Autonomy Result Indexes, Which 
Decides Whether the University Innovation Support 
Business Is Successful
The reasons why our school was able to receive a grade 
of A are as follows: the school specified an association 
between their mid and long-term developmental plans 

To deal with the changes in the future society, it has 
been important to reinforce the basic competency of 
universities and strive for autonomous innovation. The 
University Innovation Support Business is aimed at 
supporting the construction of a training system for 
creative future talents who will lead the growth of the 
nation’s innovation by reflecting the current changes 
underway. Korea University Sejong Campus has also 
constructed various innovation systems since 2019 while 
a part of the University Innovation Support Business.

and the business. Also, their result of ‘input-process-out-
come’ was excellent in terms of running specialized and 
industry-academia cooperation-friendly education pro-
grams to make a virtuous circle of education/research/
industry-school cooperation. Furthermore, the rationality 
for the set-up as the index was considerable because the 
formula of the detailed subindex was planned closely to 
evaluate the input and the result.

The Excellent Results of the University Innovation 
Support Business Leads to the School Becoming a 
‘Creative Education-Practical Research University’
Using the University Innovation Support Business as a step-
pingstone, Korea University Sejong Campus is trying to cope 
with the post COVID-19 era proactively. Their educational in-
novation will be based on promotion of online education and 
a smart campus environment and is expected to raise their 
status by promoting education innovation able to contribute 
to research and business cooperation and development of 
coexisting with the local community.  

Look Forward to Tomorrow 

KOREA UNIVERSITY SEJONG CAMPUS 10 KOREA UNIVERSITY SEJONG CAMPUS 10

COVER STORY



KUS TREND

12 13KU Sejong Vol.06KOREA UNIVERSITY SEJONG CAMPUS 

derstand ‘Digital Transformation.’ This generation grew up 
using digital technology since birth. That’s why those from 
the MZ generation are also named ‘digital natives.’ They 
are adept at adjusting to the digital era, and their influence 
is increasing because they are named the leaders of the 
digital era. Furthermore, their population percentage and 
rate of increase are not small, so the expectation of them 
continuing to lead the flow of consumption also acts as a 
reason for the increase of their influence.

The MZ generation, who are used to the digital era, seem 
to consume while being very sensitive to current trends. 
What values are they pursuing with their consumption? 
Consumers basically want to ease their pain points, their 
uncomfortableness and distress. Likewise, so does the MZ 
generation. We can summarize the values they are pur-
suing with their consumption with the keywords, ‘cost-ef-
fectiveness’ and ‘satisfaction-effectiveness.’ Cost-ef-
fectiveness means the comparison between cost and 
performance, and satisfaction-effectiveness means the 
comparison between price and the fulfillment of the con-
sumer. For example, if a consumer is consuming a product 
or a service that has little importance, they will look at the 
cost-effectiveness. And with the amount they’ve saved up 
through these measurements, they willingly target their 
spending on products or services that they adore and find 
important without hesitation. That is why there is a definite 
difference between cost-effectiveness and satisfaction-ef-
fectiveness.
 
The purchasing power of the MZ generation is increasing, 
leading to a change in their consumption patterns. 
What would you say is the biggest characteristic of this 
generation?
The MZ generation can be called ‘value-consumers.’ We 
usually call this ‘Meaning-Out.’ It refers to the ‘consumers 
that express their importance and values.’ Because they 
are a generation that is very confident in revealing their 
values, that causes an effect on their commercial activity 
as well. For example, there was a case where these val-
ue-consumers gave their opinions on selecting a certain 
celebrity as the model for a food product because of the 
similarity in their names. Like this, value-consumers exer-
cise their influence and cause various effects on commer-
cial activity. As a result, we can conclude the MZ genera-
tion to be a group of people that consumes values. 
 

The consumption pattern of the MZ generation is 
leading current consumer trends, as well as the sales of 
companies and issues. What change will they bring to the 
market in the future?
With ‘extreme fragmentation’ and ‘extreme personaliza-
tion’ led by the MZ generation, there will be companies 
that apply these appropriately and effectively. For example, 
the function of keeping food cold was the important factor 
in purchasing a refrigerator. Compared to that, there was a 
case where a certain refrigerator brand achieved immense 
success because they included the psychological values 
and aesthetics the MZ generation considers important. 
This is an example that shows the values of electronics 
don’t rely solely on functions anymore. In addition, I predict 
that platforms that share individuals’ self-improvements 
and book clubs will thrive. Companies that provide val-
ues the MZ generation can follow will be very successful. 
Again, this means a high possibility that the market the MZ 
generation is leading becomes the dominant market, and 
that companies will try their best to provide products and 
services that captivate the hearts of the MZ generation.
In the midst of a rapidly changing world, the consumption 
market is also changing, and is one that the MZ generation 
will eventually lead. How will they grow and what impact 
will they have? One thing we know for sure is that the MZ 
generation will lead consumption trends and leave behind 
an indelible mark.  

Answers Questions on Rise of MZ Generation

Reporter_ Public Relations & Fund Management team       Photographer_ Park June Hyeong       Translator_ Lim Eun Hee       Editor_ Conrad Brubacher

The influential power of the MZ generation in the 
market is gradually increasing. Can you explain 
what generation the MZ generation is referring to 
exactly? Also, we’re curious about the reason why 
the influence of the MZ generation is increasing.
First of all, MZ generation is a word that combines the 
letter ‘M’ for the millennial generation and ‘Z’ for the 
Z generation. The millennial generation refers to the 
generation born after 1980, meaning those who have 
experienced the transitional period of information 
and communication technologies during their early 
childhood. Z generation refers to people born between 
1995 and the early 2010s. To understand the increas-
ing influence of the MZ generation, we must first un-

The ‘MZ Generation’ is known to be familiar with 
the digital landscape and for adapting quickly to 
new environments, and the influence of this term has 
started to spread further recently. This generation 
expresses their value through the pursuit of various 
experiences. To understand the market power that 
the increasing MZ generation is equipped with, we 
interviewed professor of Global Business, Song Sujin, 
currently researching major brands and the theory 
of consumerism through her ‘Understanding of 
Consumer Behavior’ class.

An Interview With 
Professor Song Sujin of Global Business



An Interview with Professor Kim Jaeyoung of Global Business

The Philosophy of Sustainable  
Management, ESG Management 

As the importance of sustainable management is gradually increasing, many companies, 
government offices, and institutions are showing interest in ‘ESG Management.’  
The question is whether this interest is only fleeting, or a steady current trend. To answer 
this question, we interviewed Kim Jae-young, a professor in Global Business, who is 
currently teaching ‘Business Intelligence’ and ‘Technology Management’ and guiding 
students in the expertise and future visions of management.

Current interest in ESG Management is immense. What exactly does the term 
mean?
ESG management is getting a lot of interest because of the various policies 
taking place all around the world including the recent zero carbon policy. ‘ESG’ 
stands for Environment, Society, and Governance. It is looking simultaneously at 
various elements such as contributions towards customer and shareholder em-
ployees, transparent corporate governance, environmental responsibility, and 
more. Through these elements, we can see that ESG management is a manage-
ment paradigm that promotes sustainable development.

We think that the importance of ESG management is growing gradually and 
globally. What is the reason for this interest in investment from a social 
responsibility point of view?
It hasn’t been long since ESG became an issue in the management field, but it 
is definitely not a sudden emergence. Companies fundamentally pursue profit, 
and, in the current era, their purpose is concentrated more on increasing their 
value. One of their tactics is the social contribution activity of CSR management. 
However, there has also been speculation as to whether this method of man-
agement really is as useful as being connected to middle or long-term company 
values. ESG management is what global investors directly request of corpora-
tions soon after. Through this process, ESG was able to become a key indicator 
for corporations to achieve a sustainable form of management.

Non-financial and eco-friendly activities have also become important 
factors indicating company value in Korea. We would like to ask then about 
the specific size of the Korean ESG market and the amount of interest that 
companies are showing towards ESG management.
Even in Korea, sustainable investment is growing steadily. We can acknowledge 
the size of the country’s ESG investment by taking a look at the major pen-
sion funds in Korea such as the national pension, Korea Post, and others. The 
amount has increased over fourteen times in only four years compared to 2017. 
Consequently, we can say that Korean corporations are showing progress in 
terms of actively implementing ESG factors in their management structures.

What are some of the representative strategies corporations are executing in 
order to effectively implement ESG management?
Setting up corporate visions and goals from the perspective of ESG and proceed-
ing consistently by constructing specific plans and tested practices is one of the 
methods to do so. We first have to change cognition to reform the management 
system to fit an ESG model. For example, there is an understanding that climate 
change is not temporary but a long-term changing process of the earth. The 
industrial meaning ESG management holds in this case would be to first cut the 
carbon emissions of corporations drastically to overcome the global climate cri-
sis. Consequently, it holds meaning in regard to moving towards a zero-carbon 
future, and it would be presented on the ESG corporation management report.

Also, these reports can stimulate ac-
tive investments by showing investors 
that the company is working hard to 
increase its ESG. Like this, ESG man-
agement has to work systematically, 
and so it is important to plan strat-
egies specifically and continue the 
activities and reports of the results.

ESG management seems to have 
an effect on companies becoming 
socially profitable. To execute ESG 
management, are there any side 
effects or things people should be 
aware of?
Because of the nature of ESG, it is 
not easy to calculate achievements. 
This can lead to it being thought 
of as an arbitrary assessment. Of 
course, many countermeasures are 
available in this case. However, the 
most important thing is that corpo-
rations’ chief executives understand 
the importance of ESG management 
and are preparing long-term plans in 
advance. To redeem the limitations 
of ESG and see improvement in eval-
uation of the results, it is necessary 
to construct specific management 
tactics and an objective assessment 
standard and get verified by the 
stockholders. 

KUS TREND
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Companies and consumers have seen changes due to the ESG trend. How do 
you think ESG will affect companies and societies in the future?
You might wonder why companies are trying to change their environments, soci-
ety, and management methods and become an empathetic enterprise when their 
fundamental goal is profit. The answer is simple. Because empathetic enterpris-
es can be profitable, too. (Laughs) Until now, the ultimate goal for corporations 
was technological innovation as a way to seek profit. However, after experiencing 
COVID-19, the top priority of technology has become to protect humans. We have 
started to focus more on technologies that resolve environmental and social is-
sues, rather than the ones that are innovative for industry development. 
Therefore, corporations’ pursuit of profit is rapidly changing into a pursuit of 
human-centered value through ‘ESG management.’ Without guaranteeing a 
sustainable environment, the lives of humans are inevitably exposed to various 
dangers and for this there has to be a fundamental change. In summary, ESG 
management is a global standard emerging from companies creating socially 
positive values.
The social responsibility for consistent development of corporations and stock-
holders is gradually growing. ESG management not only increases the long-
term values of corporations, but it also influences companies to act in the ben-
efit of society. We hope society becomes better developed in the future through 
this continuous virtuous circle.  

KUS TREND
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Devoting Your Youth to KU 
Assures Promises Future



including the winter sport of ice hockey. Then, how was 
the Ko-Yon-Jeon name born? This name appeared in 1975 
because of the issue of whether the competition of both 
universities is ‘Ko-Yon-jeon’ or ‘Yon-Ko-jeon.’ Following an 
agreement, both schools decided to call it ‘Yon-Ko-Jeon’ 
when Korea University is the primary organizer and ‘Ko-
Yon-jeon’ when Yonsei is.

Shouts of Ji and Ya, the cheering squads and fight songs 
of Korea University 
Aside from the Ko-Yon-Jeon competition, there is some-
thing else that can’t go unmentioned. That is the cheering 
squad and fight songs of Korea University. Starting as an 
informal group in the days of the Bo-Yon-Jeon, the cheer-
ing squad is now recognized as an official group since its 
earnest beginning in 1968. The squad and songs have the 
power to unite the people of KU, especially the friendly 
relationship existing between seniors and juniors, into one 
proud Korea University. Inheriting a cheering culture that 
is unique in the world, they are successfully carrying on 
the tradition and continuing to develop the cheers.  
In addition, a total of 60 of Korea University’s cheering 
songs are belted out by participants during the competi-
tion. Most of the songs are made by changing the lyrics of 
an existing song. Among them, ‘A boating song,’ the first 
systematic cheering song, ‘Für Elise,’ and ‘National Aria’ 
have been well-received. Those unfamiliar with a cheering 
culture such as this can learn and enjoy the cheers from the 
cheering squad during a practice session held every March.
Due to COVID-19, unfortunately, the regular Ko-Yon-Jeon 
was not held in 2020 and 2021. We hope that you enjoy Ko-
Yon-Jeon, which will be held later. In addition, why don’t 
you learn the cheering songs and history of Ko-Yon-Jeon 
prior to the next competition?  

‘Bo-Yon-Jeon’ to ‘Ko-Yon-Jeon’
The origin of Ko-Yon-jeon dates back to the days when Ko-
rea University was Bosung College. The rivalry’s genesis, 
before the country’s independence, was the 5th Josun Ten-
nis Competition held on March 30, 1925. Bosung College 
and Yeonhui College (the former Yonsei University) had 
competitions later in a variety of events such as soccer 
and basketball. And then, after independence was gained 
in 1945, both colleges held an OB soccer game at Seoul 
stadium, co-sponsored by the Josun Soccer Association in 
memory of the Bo-Yon-Jeon. This was the historic starting 
point of the Ko-Yon competition after liberation.

The name of Ko-Yon-Jeon is…
Korea University and Yonsei University enjoy sports to-
gether by competing in a variety of events like basketball, 
rugby, and soccer. The related events started with soccer 
and basketball, which most of the country love, and rugby 
from Korea University and baseball from Yonsei Univer-
sity were added later on. It’s now based on five events 

Ko-Yon-Jeon 
(KU-Yonsei Rivalry) 
with Strong Passion

Ko-Yon-Jeon, the friendly KU-Yonsei rivalry, has 
been ongoing for 55 years. How much do you, the 
students at Korea University Sejong Campus, know 
about it? Ko-Yon-Jeon, one of the proud traditions 
of Korea University, is a regular series of sports 
matches that Korea University and Yonsei University 
conduct annually, including baseball, basketball, 
and ice hockey. Additionally, the students from each 
school enjoy an enthusiastic mood that unites them 
into one, as they battle it out with ardent cheering. 
The KU Sejong Student PR Team, KUS-ON will 
introduce the history of the Ko-Yon-Jeon in detail.
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There is an organization that is pursuing the values of 
sharing through self-planned volunteer programs in 
Korea University Sejong Campus called Social Service 
Organization, Sejong. Korea University Social Service 
Organization, Sejong separated in 2020 from the Korea 
University Social Service Organization and became an 
independent organization due to an increase in demand. 
After the division, head of the Social Service Organization, 
Sejong, Choi Hyungjae, is continuing his consideration of how 
to lead the organization with professionalism and dignity.

Almost two years have passed since 
the start of Social Service Organization, 
Sejong. Please explain to us the journey 
the organization has taken.
After the start of Social Service Orga-
nization, Sejong, we faced difficulties in 
volunteering because of COVID 19. It was 
difficult because of the low demand for 
untact volunteer work and the volunteers 
and organizations preference for in-per-
son volunteer work. However, we did not 
give up and continued to search for pro-
grams that can shift to untact volunteer 
work and that minimized in-person vol-
unteer work. Furthermore, we concluded 
a business agreement with the Sejong 
Volunteer Center and tried our best to 
secure as many volunteer work opportu-
nities as possible.
We spent this year diversifying our volun-
teer activities and planning professional 
activities based on our past experiences. 
On top of that, we diversified the orga-
nizations we work with as we increased 
the number of untact programs. Through 
such constant effort, we have over-
come a number of difficulties and were 
amazed to see that we had surpassed 
the amount of volunteer work that we 
had accomplished before the pandemic. 
Other than that, we are expanding the 
volunteer participation subjects by form-
ing a staff volunteer group and we are 

Warmth Shared 
Through Volunteer 
Work

currently setting regulations to create a volunteer group 
for graduate school students. As a result, we are hoping 
to create a system where all of the members of Korea 
University Sejong Campus can participate in volunteer 
work.

Social Service Organization, Sejong provides volunteer 
active participation and an opportunity to freely volunteer. 
What are the true values that Social Service Organization, 
Sejong seeks through such an environment?
We hope that people live happy lives through our small 
volunteer goals of ‘sharing’ and ‘attachment.’ Social Ser-
vice Organization, Sejong aims to share the competence of 
our organization with marginalized people in the area as 
well as any ordinary people who need our help. Like this, 
we understand that we are not absolutely separate, but 
are individuals that can be tied together and pursue happi-
ness in our lives as both volunteer workers and receivers.

You have been with the organization since 2020. What 
sticks out in your mind the most about leading the group?
The most memorable time was when we taught Hangeul 
to eight nurses from Madagascar who wanted to learn the 
language but didn’t get the opportunity to do so. It was 
memorable because we were able to acknowledge the 
excellence of Hangeul and also provide an environment 
for their education. We were able to teach the nurses ba-
sic Korean and help them communicate easily with the 
Korean doctors. Although the classes were taught online, 

to know that the program brought two different countries 
together gave me immense pride.

Social Service Organization, Sejong is striving to create 
a strong volunteer culture within the university. We are 
curious about what the future holds for the group.
Social Service Organization, Sejong will continue its in-
clusive growth. We will leave our doors open for anyone, 
including university students, staff members, and gradu-
ate students, and anyone else who is interested in joining. 
Also, we would like to ensure consistent participation. 
In the past, you could only participate in the group if you 
were enrolled in college, but we will increase the number 
to more than two times. Hopefully, this will allow the stu-
dents who are passionate about volunteer work to contin-
ue that passion. Last but not least, we will continue more 
professionally reinforced volunteer work. For volunteer 
activities to show a stronger influence, we have to diversi-
fy our participation into a greater variety of fields. So, we 
plan to secure members who are talented in more various 
fields and execute more professional volunteer work.  
Head of Social Service Organization, Sejong, Choi Hyung-
jae, stated that he feels proud of the students’ pure pas-
sion that came from the way they described the happiness 
they felt through volunteering. As the value of living life 
together with one another has become even more import-
ant today, we believe that a life shared and connected with 
others, the life Choi speaks of, holds the meaning of vol-
unteering on a similar level as life itself.  
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An Interview with Professor Choi Hyungjae, 
Head of the Korea University Social Service 
Organization, Sejong
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At the moment when a variety of educational materials are being shared online with the collapse 
of the boundaries of university, many are attempting to change in order to adjust to the shifting 
educational paradigm. In other words, the application of new teaching and learning methods 
has become necessary. Korea University Sejong Campus is constructing a differentiated future 
educational system based on its vision of becoming ‘a university of creative education and practical 
research’ and achieving systematic educational innovation as well. Along the way, we will take a look 
at just exactly what the future of education is that our university is pursuing.  

Innovative SEMO CLASS 
for Differentiated 
Future Education

Future Education of Korea University Sejong Campus
Under the philosophy of cultivating the potential power of students, Korea University 
Sejong Campus is organizing its curriculum to equip students with both knowledge 
of the Humanities and digital competency as part of their change to a new educa-
tional system. It not just simply a matter of conveying knowledge and experience but 
making learners themselves cultivate their own knowledge through active academic 
performances. The school is carrying out education to fit the age of digital literacy, 
the language of the new era, such as data science and AI, and is striving to manage 
a well-balanced curriculum in order to expand the scope of students’ thinking and 
enhance their creativity through the Humanities. Also, it will pursue knowledge con-
vergence education that supports various extracurricular activities including volunteer 
service and student startups. Then, how is the school planning to actualize this form of 
learner-centered education based on active and deep learning activities? 

‘SEMO class’, the Creative Flipped Class, Only at Sejong Campus
The creative flipped class, or ‘SEMO class,’ a class that blends online and offline learn-
ing, is available only in Korea University Sejong Campus. The Sejong Campus, which 
has pursued changes in its educational methods, chose an innovative learner-centered 
curriculum model, and on that basis, established the new ‘SEMO (Student Engaged 
MOdular) Class’ in the second semester of 2020. Based on the flipped class’s flexible 
class environment that allows for the blending of online and offline learning, the plan 
for the SEMO class is to provide small group mentoring activities and divide the class 
into three types to promote the self-directed activity of learners. To do so, the class is 
conducted in the following manner: First, learners take a preliminary class online. Af-
ter conducting a small group mentoring learning activity to help their understanding of 

Online pre-class 

Mentoring learning activity

Learner-centered class 
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the lesson content, in the main class, the students 
maximize their learning outcomes through a learn-
er-centered class such as a practical discussion 
based on the preliminary class. Korea University Se-
jong Campus operated three SEMO Classes during 
the second semester of 2020 on a trial basis, 103 
classes during the first semester of 2021 as supple-
mentary classes, and a total of 130 classes during 
the second semester of 2021.

Why is the SEMO Class Necessary for Future 
Education?
To lead innovation in the new-normal era of ed-
ucation, the educational method of ‘coaching’ is 
inevitable. The SEMO Class, that involves mutual 
communication, offers a platform through which 
the benefits of this method can be best applied and 
realized. That is, the SEMO class prevents unilateral 
knowledge delivery, a limitation of untact classes in 
the post-COVID 19 era and provides the academic 
conditions under which students are best able to 
realize the benefits of a learner-centered class. In 
addition, by promoting a creative class model be-
fitting of the Korea University Sejong Campus, the 
school is attempting to strengthen the differentiated 
competitiveness of its own future education, which 
reflects the environment and the features of being 
a local university and the students attending it. With 
the approach of the digital conversion era and the 
post-COVID-19 era, the demand for SEMO Class-
es will continuously increase. The school plans to 
expand operation of the SEMO Class and provide 
an optimum educational environment for learners. 
Also, discussion rooms were built in each college 
to actively support the small group activities of stu-
dents, and it is expected to build roughly 20 more 
small-scale rooms by 2022.
Unlike the past, the paradigm of education is chang-
ing fast, and our university is continuously making 
efforts to keep up with all the trends. In the midst 
of all the changes, Korea University Sejong Campus 
will increase its competitiveness based on the dif-
ferentiation of teaching and learning methods such 
as the SEMO Class.  
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An Interview with Student Park Sanghyeon 
From the Department of Management 
Information Systems
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You have been nurturing this start-up since you were a student 
in college, and you are continuing the business even now. We 
would like to know what field of business you are currently 
engaged with.
Our company provides drone control and drone related soft-
ware. Extermination work, which is crucial in cultivating crops, 
takes two days by the work of human hands. We concentrated 
on shortening this process to fifteen minutes. We went around 
farming villages and forest areas, doing pest control work, and 
have created a company-wide control management system 
called a smart pest control system based on the problems creat-
ed during the work.

You started dreaming about founding a start-up through a class 
in college. What part of the class made you intrigued about 
it? Also, are there other activities that have helped you dream 
about start-ups other than this class?
It was interesting that I could change the company with the 
things I learned, and that the business success changes depend-
ing on the various business models I pursue. Also, an added 
benefit is that compensation comes in equal proportion to the 
amount of work I put in (laughs).

Execution of 
Start-up Value 
through Trust 

The entire process of coming up with a creative 
idea and making it reality is called a ‘start-up.’ 
Park Sanghyeon, a student in the Department of 
Management Information Systems, has dreamt 
of this path ever since he entered college and even 
after graduation. Today we interviewed Park to 
listen to the story of someone who is currently 
creating paradigms in various fields such as anti-
epidemic measures, artificial pollination, and more.

I could also dream about start-ups through the start-up club in school. 
We got together and spent time thinking about what items we would 
make and how to market them. On top of that, we planned business 
models, went through the preparation period, secured the necessary 
funding, and constantly rewrote and edited the business plan.

You have been continuing to develop the current field starting with 
the Korea University Sejong Campus start-up club and even after 
graduation. Were there any specific moments that stick out in your 
mind? If so, please let us know.
I worked hard running around 80 companies to win my first contract. It 
was hard because we were providing not only farming but also software, 
and I was rejected regularly because I was young. However, I continued 
updating the needed resources and kept trying, and finally won my first 
contract. I still remember the time I pressed the stamp on the contract. 
By continuing to grow trust with people like this, I was able to grow into 
the person I am today.

What is your business philosophy and plans for your future? 
My business philosophy is ‘trust.’ I think trust is important in all com-
panies, but it is hard to keep. My goal is to provide service even if we 
see loss or do not make enough profit. We will not neglect the custom-
ers and concentrate on trust.
Park described the past times with the expression, ‘stay strong.’ He did 
not give up even while going through many hardships, and his efforts 
to build a better developed company will continue. Just as Park said, 
that business has to continue even after the start-up is initiated, we 
hope those who have the same dreams of starting a company continue 
to work hard and are successfully reborn as true businesspeople.  
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An Interview with Student Kim Jiwon 
Majoring in Global Business
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Dreaming of 
Bright and 
Immutable Growth 

Since environmental concerns have increased, eco-
friendly culture has become a popular field. From this 
trend, the startup company ‘Onsaemiro’ was born to 
spread the culture. As a result of being an active start-
up, Onsaemiro has produced great achievements, such 
as being selected as a green economy support project for 
the preliminary start-up package in 2021. Kim Jiwon, 
a student majoring in Global Business, and co-founder 
and Chief Marketing Officer (CMO) of these startups, 
continues to start her own businesses by constantly 
overcoming her limitations. 

of starting a business. Are there any 
programs that have helped you in your 
startup process? Also, I would like to 
know if there are any programs you would 
like to recommend.
The ‘Startup Supporters’ program was the 
most memorable. In the second semester 
of 2020, I became interested in starting a 
business for the first time while I worked as 
part of the 4th team of Startup Supporters. 
During this period, I was able to obtain a 
great deal of information through interviews 
related to startups. Accumulating related 
experiences has really helped me a lot in the 
preparation process for starting a business.

Onsaemiro plans to launch an app to 
spread eco-friendly culture to the MZ 
generation. May I ask what services the 
app provides?
Until now, eco-friendly consumption in 
consideration of the environment was a 
matter of ‘what to do’ or ‘choice,’ but now 
it has become a matter of ‘must do.’ In line 
with these social changes, we are devel-
oping an application for the spread of and 
participation in eco-friendly (vegan) culture. 
The app, named ‘ACT’ (pseudonym), is an 
abbreviation of ‘access + culture + things,’ 
and aims to build a platform that ‘acts’ for 
eco-friendliness. ‘Access’ informs people 
about eco-friendly and vegan stores and 
aims to increase access to these stores. 
Next, ‘culture’ promotes the environmental 
protection movement and promotes user 

You are working as a co-founder of 
‘Onsaemiro.’  May I ask what motivated 
you to walk this path of entrepreneurship? 
Also, please explain what kind of company 
Onsaemiro is.
I think the first major course I took in the 
first semester of 2021 called ‘Entrepre-
neurship and Leadership’ was the start of 
all this. Through this class, I was able to 
learn the basic concepts of entrepreneur-
ship. Based on these concepts, we expe-
rienced going through the actual business 
start-up process of discovering practical 
business items, writing a business plan, 
and making a pitch. In the process, my 
classmate and I decided to start a business 
because we wanted to try the startup idea 
we had discussed together in the group 
project and make it a reality. That’s how 
‘Onsaemiro’ was born.
The company name was borrowed from the 
word ‘intact.’ The word has the meaning 
of ‘always unchanging’ along with ‘never 
splitting and remaining as is.’ Our company 
aims to popularize eco-friendly culture by 
lowering entry barriers, and to solve prob-
lems revolving around eco-friendly culture 
and life and even local issues.
 
Korea University Sejong Campus provides 
various programs for those who dream 

participation so that anyone can certify and upload it. Lastly, ‘things’ aims 
to lead the practice of eco-friendliness in daily life by delivering informa-
tion about eco-friendly products to users.
 
You must have faced many difficulties while juggling starting a business 
and continuing your studies at the same time. What kind of adversities 
did you face and how did you overcome them?
It seemed that a lot of time and passion were required due to the nature 
of startups and having to create ‘something from nothing.’ In the case of 
work, the focus was mainly on company marketing and app development 
design. I visited eco-friendly stores that I run myself, collected data from 
the stores, and traveled all over the country to introduce it as content. 
There were also times when I was physically and mentally exhausted be-
cause I had to do other activities that I used to do along with my studies as 
an undergraduate student. However, by establishing a regular and well-
planned schedule, we were able to gradually overcome such difficulties.

Onsaemiro is advancing toward a brighter future with growth plans such 
as establishing market users and signing business agreements. I am 
curious about your vision for the next great leap of Onsaemiro.
I jumped into the path of starting a business with ‘Onsaemiro.’ Using this 
moment as the beginning of the process for further development, I want 
to make a significant impact so that I can become a KU standout who can 
brighten myself, the company, and the school as a marketer and a stu-
dent at Korea University Sejong Campus.
At the end of the interview, Kim Jiwon expressed that in order to achieve 
the dream of founding a ‘startup,’ the challenge of turning it into reality 
is inevitable. On the road to starting a business that requires overcoming 
many difficulties, if we persevere in our work, wouldn't a bright future un-
fold naturally before us? Her dedication and effort toward such a shining 
goal deserve recognition.  



The Research and Business Education Center in the Institute for 
Education Innovation, Sejong of Korea University was established 
in 2019 for the systematic reorganization of the curriculum and for 
operational support. Could you please provide some details on the 
Center?

Jang Jinhee   The Research and Business Education Center is respon-
sible for devising and operating the educational programs students need, 
aimed at reinforcing practical competencies and problem-solving skills 
necessary for current industries. For mutual improvement through con-
sistent exchange between industries and the university, we develop the 
curriculum by cooperating with regional departments and enterprises. 
We make efforts to provide various opportunities for the students to map 
out their career paths and enter into society.

After its establishment, the Center has produced some successful 
outcomes. I’d like to know how such outstanding results were achieved 
in such a short period of time.  

Jang Jinhee   The Center is currently operating with three major sub-
jects and related elective subjects. Additionally, it has a host of extracur-
ricular programs such as the ‘Practical Problem Study Group’ and the 
‘Research and Business Education Center Student Planning Group.’ In 
2021, thanks to the activities of the students who passionately attended 
the PBL major subject provided by the Center, a business agreement was 
made with the Sejong Community Media Foundation and the Autonomous 
Decentralization Bureau of Sejong. I feel a sense of satisfaction for being 
a good example of the coexistence of school and region in the area of so-
cial contribution.

In the period of The Fourth Industrial Revolution and the related 
expansion of convergence technology, it has become hard to survive 
by focusing on a single area or field. What is the aim of the educational 
programs the Center promotes?  

Song Jieun   The Center’s programs are an embodiment of an edu-
cational model focused on educational ecology, a philosophy that arose 
due to the changes brought on by the COVID-19 pandemic. The Center 
attempts to provide not only the existing connective programs through 
Industry-Academia-Research, but research and business education that 
develops authentic business (industry), society, and regional-based prob-
lem-solving skills.

The Center runs various subject and extracurricular programs such 
as the Practical Problem Study Group and the Crimson Brain Program. 
Would you please explain those in detail?

Local Coexistence, 
Taking the Lead in Distinct Research 
& Business Education 

The modern university not only plays the role of conveying knowledge, but 
also stays adaptive with a changing system, and makes contributions to local 
development with differentiated education. As such, through the Research 
and Business Education Center, Korea University Sejong Campus supports 
students and faculty to jointly resolve pending local issues. Then, how is 
differentiated education provided? Song Jieun and Jang Jinhee, staff members 
of the Research and Business Education Center, answer the question.

Song Jieun   The Industry-Academia col-

laboration friendly PBL subject includes an 
enterprise technique reform, social inno-
vation, and a living lab for social problem 
resolution. Through the program, students 
from various majors form teams and con-
duct research in collaboration with advi-
sors that involves discovering and resolving 
the problems of companies, society, and 
the region. This is the training process by 
which students try to demonstrate ideas 
useful to the world together by experienc-
ing not only knowledge centered ‘learning,’ 
but also engaging in ‘research’ and defin-
ing and solving problems. Such research 
experiences will be assets for advancing 
into society and improving future quality of 
life outcomes.
Through the education programs of the 
Center, students can discover the issues 
affecting their school, the region, and so-
ciety by themselves and accumulate expe-
rience in analysis and solution provision. 
Nowadays, when the importance of local 
development grows by the day, we support 
the strong steps being taken by the Re-
search and Business Education Center of 
Korea University Sejong Campus and hope 
that the students move forward towards a 
shining future.  

(From the left top line and in clockwise) Staff Song Jieun, Bae Junghee, Choi Junghee, and Jang Jinhee, 
Kim Hwi director of the center, and Yoon Wonsik manager

An Interview with
Song Jieun and Jang Jinhee, Staff Members of the Research and 
Business Education Center, Institute for Education Innovation, Sejong
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Best Tips for Keeping Fit 
at KU Sejong Campus

College students already have a lot to juggle without adding a healthy 
lifestyle on top of it all. Their busy social life and crammed schedules allow 
for barely any room for regular meals or sleep cycles. Without anyone to 
advise them otherwise, they often opt for unmindful choices that go directly 
against staying healthy like junk food and all-nighters. The pandemic has 
only made it worse by shifting courses to online and depriving students of 
their sole means of exercise: walking around the campus. The good news 
is that Korea University Sejong Campus provides the resources needed to 
make a change. The following tips are a guide to reaping the advantages of 
an active college life.

KUS SOCIAL Student Reporter_ Chung Se Yeon     Photographer_ Park June Hyeong     Editor_ Conrad Brubacher

Tips on how to stay 
fit on the campus:

1.  Take advantage of cheap fitness deals from I-Park Fitness Center 

The most obvious step to getting in shape would be hitting the gym. The I-Park Fitness 
Center at Korea University Sejong Campus offers affordable plans. Signing up can help 
you gain the most out of your strength training and follow through with your workout 
regime. You can even find yourself a fitness buddy to make sure that your workouts are 
as fun and effective as possible. 

2. Dorm Room Exercises
A yoga mat is a fairly good investment considering the convenience of workouts you 
can do in your dorm room. You don't need space, money, or equipment and you can 
find simple fitness routines by searching workout videos on the internet for free. You 
can also do regular stretches which are an essential part of exercise. If you live in the 
Futuris dormitory, you can use the yoga room on the first basement level. 

3.  If stationary workouts aren't your thing, try utilizing the Sports Complex
Many students go to the Sports Complex for cardio or to play various outdoor sports. It 
consists of a track, soccer field, and basketball court and is open for use 24/7. Down-
loading a fitness app that tracks your steps can also help you consistently set and 
reach goals every time you go for runs. 
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(The grand award of the slogan contest for the 40th anniversary of Korea University Sejong Campus Foundation)

Minjok Godae! 
From Sejong 
to the World!

4.  Joining a club or registering for a course that involves physical activity

Korea University Sejong Campus offers a wide range of fitness clubs and classes in-
cluding yoga, dance, badminton, baseball, soccer, tennis, martial arts, cheerleading, 
ping-pong, and more. These can also create an opportunity to become part of a com-
munity that shares the same interest in fitness and become acquainted with more 
people who enjoy physical activity. 

5. Walking paths or hiking trails around the campus
It is rather easy to forget that the school is surrounded by mountains, which means it 
has a hiking trail leading from one end of the campus all the way to the other end. You 
can also incorporate more exercise in your busy schedule by replacing modes of public 
transportation with walks. You can save money and even do some good for the envi-
ronment. A win-win.

6. Extracurricular Programs

Extracurricular programs are routinely available for a modest cost. Pilates and ballet 
classes are especially popular during summer and winter breaks. If you like runs, you 
can also look out for related events held by the school. A good example is the 'Running 
Together' program that the school began this year.

People who believe in the myth that healthy habits and college life are diametrically 
opposed may give up in a heartbeat, thinking that it takes an impossible amount of ef-
fort to find balance between the two. However, you will be surprised at how many ways 
there are for college students to fulfill their fitness goals.  

KUS SOCIAL



Korea University Sejong Campus is 
the country’s first university to have 
a Department of Accelerator Science 
established in the formal curriculum of 
its graduate school. Accelerator science 
is a convergence field of study related to 
biomedical science, material chemistry, 
and physics, and is a core field leading 
the Fourth Industrial Revolution. 
Having established the Accelerator and 
ICT Building with the growth of the 
academic field, our school is becoming a 
base for educating master’s and doctoral 
professionals in the field of accelerators. 
We met Professor Kim Eunsan, dean of 
the Accelerator Research Center, who is 
trying to realize the goal of leading the 
field of accelerators to the front lines. 

Adding 
Distinction 

to the ‘First’ 
Accelerator 
Study

(From left) Professor Park Jongsik, Professor Cheon Inwoo, doctoral students Park Hyangkyu and Kim Chanmi, 
and Professors Lee Yumi, Choi Bonghyeok, Bang Jeongbae, and Nam Seunghee.

An Interview with 
Professor Kim Eunsan, 
Dean of the Accelerator 
Research Center
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fore, the first important point is producing 
many accelerator talents for establishing 
and running the Cheongju multipurpose 
synchrotron radiation.
The second one is cultivating over 30 doc-
toral talents. The Accelerator Center has 
produced a total of seven doctoral students 
until now with the first graduating in Au-
gust 2019. Korea University Sejong Campus 
is the only university in the country that 
teaches accelerator science as part of the 
formal curriculum of its graduate school. 
With great pride, we are trying to achieve 
our goal of cultivating talents in an excel-
lent systematic research environment.

The Department of Accelerator Science of 
Korea University Sejong Campus has been 
intensively trying to cultivate strategic 

professional researchers in the accelerator field. What fields 
are students who graduate from Department of Accelerator 
Science able to work in?
The Department of Accelerator Science is providing opportunities 
to acquire specific practical information through visiting with and 
meeting people in charge of accelerator research laboratories and 
cancer treatment facilities using accelerators both domestically 
and abroad, as well as conducting theoretical education related to 
accelerators. They will be a big help to students when they choose 
their careers in the future because they are able to acquire practi-
cal information. Also, the department supports specific and prac-
tical theory and business education in related majors for students 
who want to work in a relevant field and operates student-led em-
ployment field trip programs and programs connected with prac-
tical affairs and hands-on practical experience. After graduation 
they are able to work in laboratories, university laboratories, and 
businesses in or outside the country related to the development 
of accelerators and hospitals running accelerators and radiation 
cancer treatment equipment. Especially, I think many accelerator 
professionals are going to be necessary in the Pohang Accelerator 
Laboratory, a domestic research institute for large accelerators, 
or the Cheongju synchrotron radiation, which recently began the 
process of its establishment. 
The Accelerator Research Center is going to achieve its dream, 
which is becoming the ‘foundation for accelerator science re-
search,’ and cooperating with the Cheongju synchrotron radia-
tion. Like this, the Center will add distinction to our school, and 
the brilliant growth of the school will wait for us at the end of this 
journey. We look forward to the bright future the Center will bring 
to Korea University Sejong Campus.  

The Accelerator Research Center was 
established in 2018 with the goal of 
contributing to advancing the accelerator 
science technology industry and core 
technology development related to 
accelerators. May I ask you what role 
the Accelerator Research Center of KUS 
performs?
The Accelerator Research Center has the 
goal of educating excellent internal and 
external manpower in knowledge of accel-
erators. For this, the Center has sharply 
improved the quality of its research level 
with international cooperative research. 
Also, they are trying to develop the acceler-
ator industry and the university. The center 
is conducting deep short-term education, 
and a workshop and a conference for In-
dustry-Academia-Research. Using the 
infrastructure of the accelerator research 
facilities, they conduct joint research con-
nected with industries and foster the de-
velopment of local specialized businesses 
in Sejong City. 

W h a t  i s  t h e  c u r re n t  s c a le  o f  t h e 
Accelerator Research Center of Korea 
University Sejong Campus? I am curious 
about their current research.

The Accelerator Research Center has consistently conducted 
research and cooperated with various industries inside and out-
side of the country since its establishment. While the Center has 
constantly received governmental tasks and industry work for 
the last three years, they have conducted fifty-seven technology 
education courses to enhance various industries, applied for 
fifteen patent applications (four registrations), held twenty-four 
accelerator workshops and seminars, and conducted thirteen 
short-term overseas education programs and studies, and four 
in-depth education programs. 
Recently, it was a major issue to transfer the fs-THz linear ac-
celerator of the Pohang Accelerator Laboratory to the school 
and formally recognize the construction business of Cheongju 
multipurpose synchrotron radiation. Accordingly, the Accelerator 
Research Center associated themselves with the construction 
business and finished preparations to promote the training of 
manpower and the core technology of accelerators.

For the first time in the country, Korea University Sejong 
Campus has five accelerators and is a university that 
established a Department of Accelerator Science. What do 
you consider to have been significant moments while leading 
the Accelerator Research Center of Korea University Sejong 
Campus?  
While I have led the Accelerator Research Center as dean of 
the Center, I can think of two of the most important things. The 
Cheongju synchrotron radiation is going to be run in January 
2028 and it is necessary to produce many talents in the field of 
accelerators for establishing and running it in five years. There-

14GHz heavy ion accelerator ion source system

Professor Kim Eunsan, Dean of the Accelerator Research Center
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It’s been almost two years since the outbreak of COVID 19, and the world is slowly reverting back to some 
semblance of normality. Korea University Sejong Campus has opened its classrooms for in-person lectures 

starting from November of this year, and along with this change, another thing that’s newly established is the 
‘Future Talent Point’ scholarship program. In today’s article, we will discuss how and why it has changed, 

through an interview with Kang Yowon from the Institute for Student Development, and top Future Talent Point 
point-getter, student Kang Kyeongin.

Introducing the Newly Established 
‘Future Talent Point’ Program 

– Student and Teacher Interview -

Student Reporter_ Lim Eun Hee       Photographer_ Park June Hyeong       Editor_ Conrad BrubacherSPECIAL

Interview with a Teacher –  Kang Yowon from the Institute for Student Development
Out of all the Future Talent Point programs, the program with the highest participation rate is 
known to be the Certificate Preparation Lectures. Although most of the Future Talent Point pro-
grams have a high participation rate, these Certificate Preparation Lectures fill up right after the 
sign ups begin, and even the waiting list closes one or two hours after being placed on Kuseum. 
Along with this, students feel the biggest weakness is the lack of certifications when they think of 
getting a job. To cover the high demand from the students, the number of lectures for certification 
preparations have expanded whereas in the past there were only two lectures, the ‘Working-Level 
Excel,’ and ‘6-Sigma.’

Last but not least, we asked if he had any comments to share with the students or if there was any-
thing he wanted to let them know. Kang answered that there are two specific things he hopes stu-
dents remember when participating in these programs. First, he emphasized that the regulations 
for each semester’s Future Talent Point program changes regularly and that students should care-
fully read the announcements as they may encounter unexpected difficulties only after participat-
ing in many programs. If there is anything students do not understand fully, he asked that students 
call the person in charge of the programs for clear instructions. Secondly, he also mentioned that 
he understands sometimes the programs don’t fulfill every student’s expectations. In this case, 
students should call or let someone at the institution know so that they can make arrangement to 
create better experiences for the students. Mr. Kim ended the interview by thanking the students 
for their support and interest in the Institute of Student Development programs, and that they will 
continue to try their best to provide high quality extracurricular lectures.

Interview with the Top Scoring Student – Kang Kyeongin
Kang Kyeongin first found out about the programs because she thought she needed some help to 
find a job after graduation. After she participated in the program, she felt it was helpful that most 
of them were held online and she could participate in the programs whenever and wherever she 
was.
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(The grand award of the slogan contest for the 40th anniversary of Korea University Sejong Campus Foundation)

With Sejong Creating the Future, 
Korea University Brings You the World!

To the question of which of the programs she found most interesting, Kang answered, “The ‘Work-
ing-Level Excel.’” Although she had previously obtained certification for First-Level Computer 
Applications, she felt she had forgotten most of what she had learned since there were no oppor-
tunities to put it to use. She then found out about the Working-Level Excel lecture. This helped her 
to revise what she had studied and learn some new skills. Ms. Kang commented that the Future 
Talent Programs helped her build towards understanding what to prepare when seeking a job, es-
pecially when she had no idea of how to start.

We also asked her how she was able to obtain such a high Future Talent point total and her advice 
to other students. She replied that she would always start the day off by checking Kuseum and 
seeing if there were any interesting new programs available to apply for. Not only that, but pro-
grams that require results such as writing a personal statement essay or achieving a certificate 
will provide higher Future Talent points. She also advised that students should instead think of this 
opportunity as a helpful way of developing their abilities and set their goals to build their passion. 
In this way, it will allow them to gradually obtain a sense of achievement and also naturally gain 
points.

Ms. Kang added, before finishing the interview, some advice that she would like to pass onto the 
students regarding Future Talent Points. Especially to students who find it intimidating to ask 
questions to invited lecturers, participating in Alumni Mentoring Programs will help a lot as you 
can ask a lot deeper questions about the job and the atmosphere of the companies. She finished 
the interview by adding that she hopes many more students participating in the Future Talent Point 
programs earn valuable opportunities, even freshmen students who don’t have specific career 
paths that they are willing to start working towards.

The Crimson Mileage was changed because of the possibility of creating confusion among the stu-
dents with the other program scholarships. As students apply for the programs through the Kuse-
um site where other programs besides the Crimson Mileage programs are listed, there have been 
situations where students misinterpret the program details and sign up for programs that do not 
provide the Crimson Mileage they were expecting. We hope that this will help students participate 
more in the newly created Future Talent Point programs.  
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KUS TODAY

Korea University Sejong Campus has been chosen for the ‘2021 New/Mutated 
Infectious Disease Response Platform Core Technology Development Business’ 
run by the Ministry of Science and ICT (MSIT). The ‘2021 New/Mutated Infec-
tious Disease Response Platform Core Technology Development Business’ is 
intended to secure the public’s health and increase medical welfare while also 
increasing international competitiveness through the nation’s ability to respond 
to infectious diseases. 
By being selected for this business, the Sejong Campus will receive a total of 7.5 
billion won in research funds for four years (1.5 billion the first year and 2 billion 
won each successive year) and be responsible for the ‘Korean mRNA vaccine 
platform technology development and efficacy evaluation for Infectious Disease 
X (X= any new infectious diseases) response technology establishment’ project. 

Korea University Sejong Campus’ student 
Park Minji from the Faculty of Global Sport 
Studies grabbed her historic sixth win of 
the season on the KLPGA Tour.
Last July 11, Park Minji won the KLPGA 
Tour’s Daebo HausD Open, which took place 
at the Kyeong-gi Paju City Seowon Valley 
Country Club. She carded a six-under 66 in 
the final round to propel her to her sixth win 
of the season and tenth win overall on tour. 
With her win at this tournament, Park has 
become the first golfer in KLPGA history to 
record six wins in a season and surpass one 
billion won in prize money.

Korea University Sejong Campus 
produced sixteen applicants who 
passed the Certified Public Accoun-
tant (CPA) test, the Certified Tax 
Accountant (CTA) test, and the Grade 
7 National Certified Tax Accountant 
Public Officer test, demonstrating 
that the school is highly adept at 
training talented individuals in the 
accounting and tax fields. On August 
27, the Sejong Campus produced 
eight students who passed the 56th 
CPA test announced by the Financial 
Supervisory Service. A total of seven 
students from the Sejong Campus 
received tax accountant certificates 
in the second 2020 CTA test when 
the announcement of applicants who 
passed was delayed by the COVID-19 
pandemic. The sixteen students in 
the Ji-Gwan-Jung, a CPA prepara-
tory class, passed the test, and if 
students who were not in the class 
had passed the test, the number of 
passing students could have been 
higher.

Becoming Next-generation Research Organization by Developing a Core 
Technology Response Platform for New/Mutated Infectious Diseases

Faculty of Global Sport Studies Student Park Minji Achieves Sixth Win of the 
Season, Becoming Fastest to Surpass One Billion Won in Prize Money 

Korea University Sejong Campus 
Produce s  Host  of  Appl icants 
Who Pass CPA, CTA, and Grade 7 
National Certified Tax Accountant 
Public Officer Test

Korea University Sejong Campus Enters Into Business Agreement with KBSI 
for Cooperative Research on Versatile Radiation Beam Accelerators and 
Training Talented Individuals

KUS Receives Highest Grade of ‘A’ in University Innovation Support Business 
for Second Consecutive Year 

Korea University Sejong Campus received the highest grade of ‘A’ in a compre-
hensive evaluation during the first to third year and the annual evaluation of the 
second year for the University Innovation Support Business supported by the 
Ministry of Education and the National Research Foundation of Korea.

On July 28, Korea University Sejong Campus agreed with the Korea Basic Sci-
ence Institute, directed by Shin Hyungsik, for the sharing of high-tech research 
equipment and a large research facility, cooperative research on versatile radia-
tion beam accelerators, and the training of talented individuals in the accelera-
tor science field.
Ochang in Chungcheongbuk-do Province was selected last year as the project 
area for the versatile radiation beam accelerator construction business, which is 
going to be conducted from 2022 to 2027 and is being funded with 1.454 trillion 
won until June 2027, and on July 19, the Ministry of Science and ICT (MSIT) and 
Chungcheongbuk-do Province designated KBSI as the managing department to 
regulate the construction of the versatile radiation beam accelerator. Construc-
tion on the versatile radiation beam accelerator will commence in 2022 and it 
is expected to be operational by 2028, so the Sejong Campus, the only campus 
with a domestic accelerator department, plans to contribute to accelerator de-
velopment and training professional accelerator manpower.
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Azcuris Inc. and Korea University 
Sejong Campus Hold Agreement 
Ceremony for Technology Transfer 
and Donation of Scholarship and 
Development Fund for College of 
Pharmacy

On August 17, Korea University Se-
jong Campus held an agreement 
ceremony between Azcuris Inc. and 
Korea University Sejong Campus for 
a donation to the development fund 
and technology transfer. Professor 
Jeon donated a total of 75 million 
won, including 50 million won for 
a scholarship fund and 25 million 
won to the development fund of the 
College of Pharmacy on that day. An 
agreement for technology transfer 
from Azcuris Inc. was also made 
immediately after. In the Sejong 
Campus, it is the first time that a 
corporation established by a profes-
sor of Korea University Sejong Cam-
pus has held a donation agreement 
ceremony, making Professor Jeon 
the first donor to do so. It seems the 
foundation that Professor Jeon has 
laid down will become a cornerstone 
in the formation of a virtuous circle 
for improving the school.
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I am always excited and nervous when putting together a 
magazine. I clearly remember every moment when I con-
sider how to describe all the meaningful stories of Korea 
University Sejong Campus. The fact that I can introduce 
the new history of the school as a member of the KU Se-
jong Student PR team still feels new to me every time I 
write down a word. I am really happy the newsletter came 
out without any problems. Furthermore, I hope you can 
feel the warmth of the stories in the newsletter, which the 
Student PR team put together after a great deal of work. 
The Student PR team wants to keep going forward to let 
you know more news that makes you smile and gives you 
a strong impression through the newsletter.

Kim Hyewon 

Editor in Chief

I heard about the school newsletter when I worked as a 
media team reporter for the KU Sejong Student PR Team, 
and I realized that a lot of meaningful news was integrated 
into it. It became a means for me to learn what our school 
is up to, what classes the professors are teaching and the 
research they are conducting, what kind of students there 
are in the school, and so much more. Also, when I took 
photos which would be put in the newsletter, I was able 
to know there are students who live diverse lives and ad-
mirable professors who try to provide better education in 
our school. Like this, I hope those who read the newsletter 
feel Korea University Sejong Campus is a place filled with 
great professors and good students.

I applied to the KU Sejong Student PR Team to have a 
meaningful school life and I have been a dedicated team 
manager of the design team at Korea University Sejong 
Campus. Selecting story after story about the school for 
the newsletter, I thought back on this semester and I could 
feel an overwhelming sense of pride as the team manag-
er. Thank you to the faculty and the team managers, who 
beautifully described the proud stories of our school that 
were selected after much consideration, and to all of those 
who helped us.

After one semester passed, the second newsletter of 2021 
was completed. I was able to go for it and work harder during 
this prolonged bad situation. I am really satisfied with fin-
ishing the newsletter, which also signifies the end of the 
semester. This semester was a time to return my energy to 
the school. Thanks to you, the members of the school, the 
newsletter was able to be finished successfully. Thank you. I 
hope this newsletter is a gift that gives a small dose of happi-
ness to those of you who spent this semester diligently. Also, 
please show us lots of love in the 2021 English newsletter!

Park Junehyeong

Media Team Manager

Park Juho

Design Team Manager

Park Dahae 

International Promotion 

Team Manager

Reviews for Editing the 45th Korean 

and the 6th English KU Sejong Newsletters

Korea University Sejong Campus and Sejong City Hold Signing Ceremony for 
Mutual Cooperation between Government and University

KUS Signs Government Enterprise, Academics, and Industry Business 
Agreement for Water Conservation Pilot Business Project Activation and 
Cultivation of Related Talent

The business agreement for the university campus water conservation pilot 
business project was held in Korea University Sejong Campus last November 22 
between four related organizations (Ministry of the Environment, Sejong City, the 
Korea Water Resources Corporation, and Korea University Sejong Campus). The 
project consists of inspecting and examining facilities of universities, which are 
classified as abundant water usage businesses, and provision of industry-ac-
ademia education programs to ultimately guide them in the area of voluntary 
business ordering. The Sejong Campus will cooperate in water usage examina-
tion and systematically manage water related education.

On October 8, in the Administration Building of Korea University Sejong Campus, 
a signing ceremony was held to honor the agreement for mutual cooperation 
between Korea University Sejong Campus and Sejong City. The event was held 
to recognize both parties’ efforts to develop the community through steady co-
operation and an educational culture of sharing between the Sejong City Library 
and Korea University Sejong Library. Through the agreement, the Sejong City 
Library will be equipped with a ‘bookstack of Korea University.’ In addition, the 
Sejong City Library is planning to continue its commitment to mutual coopera-
tion by donating materials needed for running the ‘Korea University bookstack’ 
and using knowledge information resources and services jointly.
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4,395 Students Apply for 24 Spots 
to Early Admission for College 
of Pharmacy of Korea University 
Sejong Campus

The total number of students who 
applied for 2022 Early Admission to 
the College of Pharmacy of Korea 
University Sejong Campus was 4,395, 
the largest number of applicants in 
the country. The competition rate for 
the essay-type examination, newly 
established for the 2022 early ad-
mission, was 16.5:1 with a total of 
6,881 applicants for 417 spots, which 
demonstrated the largest rate of all 
the early admission processes in the 
Sejong Campus. Especially, the first-
year recruitment for the College of 
Pharmacy recorded an astound-
ing competition rate of 408.9:1, its 
highest in its 14 years since estab-
lishment. The college showed the 
highest competition rate of all the 
colleges which recruit for early ad-
mission this time because the total 
of 4,089 applicants applied through 
the essay-type examination of early 
admission, of which ten will be re-
cruited.    
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The KU Sejong Student PR Team 
Reveals Some KUS-Tips!

Design Team Submanager Kim Yerang (Department of Sociology ‘16) 
I want to recommend hidden places that are good for studying and doing 
assignments in the school! The first is the second floor of the Culture and 
Sports Building. You can study with your friends or alone because there are 
enough tables for two or four people. Next are the teamplay rooms in Suk-
won Hall. From the second floor to the fourth floor, they are perfect places 
where you can concentrate because the spaces are separated with parti-
tions. Also, I want to recommend the study space on the second floor of the 
Public Policy Building. The space was remodeled in the second semester 
of 2021. There are power strips and light stands in each desk, so you can 
study for a long time until late at night! Lastly, I want to tell you about the 
Heavy Ion Accelerator Testing Facility. There are spaces where you can 
study inside the lobby and chairs where you can sit and take a break from 
the third floor and the fifth floor. It’s killing two birds with one stone.

Lee Jiye (Global Business ‘19) Deputy Team Leader
The college activity I want to recommend the most is the reading 
club program conducted every semester by the Sejong Library. I 
strongly recommend it to those who have not been able to read 
for whatever reason during the semester. You are able to read 
books which are normally hard to find yourself and have deep 
discussions with others. Also, I think it is a significant program 
for getting not only scholarships but also any books that you 
want!

Design Team Reporter Hwang Seoyeong (Digital Business ‘20) 
Through the personal extracurricular subject application in the KU-SE-
UM, a talent training integrated management system, you can get diverse 
scholarships, participate in contests, receive consultations, and take 
additional courses and programs. I recommend using these activities in 
your spare time during the semester. Especially, graduate student men-
toring, that involves seniors coming to the school and conducting mento-
ring sessions, was very helpful for me to choose my career!

Oh Jiyeon (National Statistics ‘20) Team Member
While you go to school, it is important to have the habit of want-
ing to find information wherever and whenever. You likely have a 
lot of worries about where you should find it. Then, I recommend 
using the KUS website (sejong.korea.ac.kr), the KU portal site, 
KUPID (portal.korea.ac.kr), and the many social media accounts 
of the school. If you visit KUPID often, and the website, you can 
find useful information. Also, if you actively use the official social 
media account of KUS and the accounts of each department or 
student group, it will be a big help for your college life.   

International Promotion Team Reporter Park Jiwon (Chinese Studies ‘20) 
First, I want to recommend the JOB-ARA supporter program. The pro-
gram is helpful to get information about finding employment and meet 
people from various majors. Also, I recommend working for the school. 
You can work with programs for getting scholarships, and if you work at a 
department office, you can get so much information about school activi-
ties before anyone else!

Jung Hyejin (Culture Contents ‘20) Team Member
I found my dream doing various activities such as Hong-Rang, 
the CB mentor activity, and being part of the dormitory union. I 
think it is important to grow through diverse activities while also 
managing your grades. I recommend that you go for your dream 
after you find what you are good at and what you like based on 
your experiences and take time to look back on yourself!

KUS-ON Hong-Rang
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